
HYOSUNG Performance Textiles 

About Hyosung 



・ Nylon·Polyester Fiber PU

・ Spandex PU

・ Fabric·Dyeing PU

Textile
PG

Industrial
Materials PG

Chemicals
PG

Power & Industrial
Systems PG

Construction
PG

Information &
Communication PG

Trading
PG

Strategy Center

Finance Center

Administration Center

・ Tire & Industrial Reinforcements PU

・ Technical Yarn PU

・ Global Safety Textiles Interior PU

・ Aramid Business Division

・ Carbon Business Division

・ PP/DH PU

・ Film PU

・ TPA PU

・ Neochem PU

・ Optical Film PU

・ POK Business Group

・ Power Systems PU

・ Industrial Machinery PU

・ HYOSUNG GOODSPRINGS PU

・Wind Energy Business Division

・ Construction PU

・ Hyosung Engineering PU

・ Chinhung International

・ Nautilus Hyosung PU

・ Hyosung Information

・ Systems PU

・ Hyosung ITX

・ Galaxia Electronics

・ Galaxia Communications

・ Galaxia Device

・ Steel & Metal Products PU I, II

・ Chemical Products PU

・ Hyosung Trans-World PU

・ LED Business Division

Group Business Portfolio

Hyosung is divided into a holding company and four business companies to make more focused and strategic decisions in each industry.



Hyosung Corporation

Total Sales

USD 17 billion(21)

Global Hyosung

More than 65 locations
25,000 employees
Worldwide

USD 7 billion(21) –TNC
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Spandex
creora®

Global No.1 Spandex brand creora® -largest manufacturer in the world 

Nylon
MIPAN®

High quality product with 50 years experience 

Polyester
Fiber

Leading the world industry with high functionality and uniqueness

⦁ differentiated, high function fibers 

⦁ First to develop recycled yarn using PET bottles in domestic market (regen)

⦁ First in the world to get GRS certification for recycle polyester(regen)

Hyosung Textile PG (Performance Group)

⦁ The masterpiece embedded with the pride of Hyosung(No 1 global market share)

⦁ Leading the world with Differentiated, highly functional products

⦁ The 1st Nylon fiber in the domestic market

⦁ First in the world post-consumer recycled nylon maker using discarded fishing nets

and rope waste.

⦁ A wide range of functional nylon fiber and microfiber 



creora® Global Network

・ 10 production sites, 40 sales & marketing offices ・ Recently announced 10th plant in Ningxia, China

Aurangabad,

India

Ningxia

China

Quzhou

China

L.A

EI SAVADOR



Why Hyosung?

Hyosung offers performance advantages, a broad product range,

segment specific optimization and consistent quality of nylon, polyester

and spandex fibers

creora® mipan® and regen® brands can help differentiate products

and create interest amongst consumers looking for performance and

quality assurance.

Hyosung creates value for its customers and throughout the value

chain by providing technical support, expert marketing services and

trend analysis and concept development at its Fashion Design Centre.

Through PR, advertising and events, Hyosung demonstrates the

strength of its brand partnerships and helps to generate awareness for

new product collaborations.

As a Textile Solution Provider, Hyosung presents new and innovative

fabric and garment ideas based on market trend and customers’ needs.

This helps mills, vendors, and brands with developing new products

with different Hyosung fiber technologies.

With innovation at its core, Hyosung has a portfolio of breakthrough

innovative products to create new opportunities or address

consumer/industry needs.

Hyosung continues to extend its global leadership in capacity,

innovation, marketing and service.

Integrated textile company

Brand awareness

Value Chain Partnership

Brand/Retailer Collaboration

Fashion Design Center

Continuous Innovation

Global Network
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Why HYOSUNG?

Value

Trade fiber 

Product quality

and Consistency

Global Capacity

Innovation Capability

Industry-wide

relationships

Sourcing Expertise

Trend Insights 

and  Concepts

Technical Support

-Mills/Brands/Retailers

PR & Marketing Support

Trade fiber 

Short-term gain

Long-term value

HYOSUNG creates value throughout the Supply Chain

INDUSTRY

LEADERSHIP


